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POINTS TO KEEP IN MIND WHEN SEEKING
TRADEMARK REGISTRATION IN CHINA
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A distinctive design component can help make a trademark memorable in
China. But, when the mark includes one or more words, the foreign applicant
must decide whether to file in the Chinese language or in the language of its
own country. The answer will usually depend on how the mark will be used.
Sometimes concurrent applications will be filed in both languages.

When a mark is "coined," that is, it consists of a word or combination having
no particular meaning, the translator may attempt to mimic its sound in its
original language, and there will often be several choices for the translation.
The connotations of those choices should be considered carefully, because a
bad connotation can have an adverse effect in the marketplace.

Problems can occur when the name of an applicant is translated in different
ways in multiple applications, especially when the applications seek to
register marks that would conflict with if held by separate entities.

Another consideration is that the China Trademark Office often raises
different issues in successive Office actions, instead of raising them all at
once in a first Office action. For example, an examiner may object to the
wording of the identification of goods in a first action. Then, after a response
is filed, the examiner may refuse the application on other grounds such as
lack of distinctiveness. Because piecemeal examination can be expensive, it
is useful before filing to seek the advice of one's Chinese representative on the

avoidance of formal objections.



