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If you will be asked why it is worth spending money for patents, there are
several good reasons to be given why obtaining a patent could be of great importance.

At first, of course, a patent provides its owner with the right to exclude others
from exploiting the patented invention. Competitors can be stopped from using the
invention (i.e. in cases of infringement) which results in a competitive advantage.

Further, the patent owner can generate a significant revenue by granting
someone a license for using the invention. This can be of a big advantage when e.g. the
patent owner wants to access a new market in further countries where the patent owner
has a patent but no capacity so that someone in that country can develop this market much
easier.

Strategic collaborations by using research and development agreements or
cross-licensing agreements are also a good possibility for a patent owner to gain some
profit from his inventions.

The value of companies nowadays relies often mainly on intellectual property,
such as, patents, utility models, trademarks, etc. Nowadays specialized companies rate
patents and store the information in patent databases. Knowing the value of a company's
patent portfolio can be necessary in cases of mergers and acquisitions as the IP portfolio
can form a significant asset of the company, but also when deciding if further investment
in the innovation will be lucrative, for tax purposes, etc.

Besides all the already mentioned reasons, other positive aspects of obtaining a
patent lie in the marketing and branding.

The importance of marketing can be seen, for example, in the last year ~ s
proceedings held in Germany between Gillette and Wilkinson. Gillette had obtained a
patent in February 1997 regarding ,,a replaceable razor blade cartridge including a blade



Journal of Towa Nagisa Institute of Intellectual Property Vol.10, No.l 31

unit, a cartridge connecting structure for connecting said blade unit to handle---“.
Wilkinson offered 30% cheaper razor blade cartridges compatible to Gillette’s handle.
Although the patent was about to expire in February 2018 and an appeal against the
preliminary injunction issued by the court in July 2017 could have been filed, Gillette still
went on with these proceedings, which became publicly known around the world. The
question to be asked is, is this case the consequence of patent infringement itself or is it
for marketing purposes, since the patent was about to expire but Gillette acquired ,,free”
advertisements all over the world and made clear that the company has other patents
which they will enforce in court, if needed.

In the end, every company should decide for itself, if obtaining an exclusive
right to (amongst other) defend their intellectual property ; which could also be used for
return on investments, negotiating licenses, collaborations, taxation purposes, marketing
and branding ; is in their interest.



