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Border of Information Material
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The utilization of industrial property rights, such as patent rights, presupposes
increasing of the international competitiveness based on the Intellectual Property Basic Act
Article 1 (Purpose). The industrial property right is required the industrial applicability, in other
words, the contribution to corporate activities on goods and services. Therefore, for strengthening
international competitiveness, industrial property rights should contribute to corporate activities
on goods and services on an international viewpoint.

However, the industrial property right is exclusive only in the country registering it. It
is an ‘information material’ that has the legal right by an embodiment in goods and services in the
country registered and that is used without pay in the country not granted the right.

On the other hand, when companies have an international information base, such as
the GAMFA, I feel that the meaning of the word ‘international competitiveness’ of ‘information
material” including ‘intellectual property’ has less importance than before. I also think that the
character of the ‘border’ on ‘information material’ is changing in the present circumstances with
the advanced information infrastructure.

‘Intellectual property’ as ‘information material’ faces to difficult times when there are
the following scenes : theft the important information about goods and services, spreading Fake
News or Demagogue, releasing the Fact Check against it, unanticipated bad effects on not only
creative copyright but trademark right that builds confidence. And, these changes would implicate
in the U.S.-China trade war.

In this time, we need to consider carefully the utilization of industrial property rights
for aggressive and defensive business activity. We also must deal with accelerative progress of
business and customer in the market that is another feature of information-society. And, the
obstacles to the industry in the past are collapsing by diversifying tastes of customers who are

end-users of business and goods and progressing the IT, ICT, IoT, and Al that make goods and
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services more variety and variate.

How can we, companies and members of intellectual property, respond to it?

Of course, it is difficult to manage uniformly. I shall think that it is not enough for
opening the future to keep the nature of company obstinately for the tradition- and custom-
minded.

This time is on the unpredictable transition period from old to new. However, at least
for members of intellectual property, it is necessary to do the best to suggest and set the future IP
management (projection) with considering company’s or business’s phase, size, scale, area,
position in the value chain, and strength and weakness of goods, services, and processes with it.

For example, when you aim forward rocket start of the business, there are the
following methods : promotion and opening for seeking the timing of release and increasing the
stocks, acquisition of global and international standards, and control the rival companies by
unpublished patent. ‘Unpublished,’ that is hidden, information gives the opponent rise to no end of
doubts and suspicions and us the powerful weapon for attack and defense.

And, when you teach the important know-how directly without documents or codes,
you can build royalties and secure traceability for injustice. These enable us to control the market
beyond the goods and services that are visible for consumers. Recent cases, the various payment
system on automobile sales and the variations of financial commodities, show launch the
businesses with keyword ‘continuity.’

In the future, we will find further evolutions on business model and strategy brought
by the open innovation on the use of a registered trademark. And the members of intellectual
property must consider grasping the business situation, especially the change of border of
information material, and to propose and act the IP management for maximizing the profit on

businesses and goods.

(Translated by TNIIP)



