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Innovation and strategic management have been discussed mainly in technology. In
addition, most benefits emphasised on the traditional marketing are concerning to
technical intellectual property, and they have been protected as Patents and Utility
models.

Recently, many Japanese companies faced to the deadrock of vertically integrated
business of their own technology, and have been seeking new business models and
innovation processes. One solution to this problem is "Design Thinking" expected as an
technique of innovation in the 21st Century.

The "Experience value", a important factor of Design thinking, is understood by non-
technical intellectual property such as "Sense","emortion", "Recognition", "Action",
"Lifestyle" and "Culture". And it is rotected by Design Law, Trademark Law, Copyright
Law and Unfair Competition Prevention Law.

Patents are recognized as the most important intellectual property, which are the basis
of competitive advantage of of Japanese companies. However, it is expected that the
significance of non-technical intellectual properties increase in the business which
consider the experience of customers.

Our institute would like to research a Comprehensive Intellectual Property Strategy.
We are expected the cooperation of all the readers of this journal.

We appreciate the contribution of Mr.Zhiqiang Jing, Mr. Song Liu, Mr. Ea Roo Kang,
Mr. Uwe R. Borchet, Dr. Thomas Schlief, Mr. Stephen Haley, and Mr. R. Burns Israelsen.



