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Due to the expansion of e-commerce services, such as Amazon, eBay, and
Alibaba, opening store on the internet by individual and small-scale businesses has become
easier. And under the competition between many tenants, branding is important to
differentiate from other businesses. For example, you can use your names, trade names, and
service names that show the difference from your competitors clearly.

When the branding activity makes your business a success, the counterfeit goods
and imitations often emerge in the market. They might hinder your business so we should
take measures against them.

On the view of IP rights, we can claim the injunction based on the trademark
rights of business, trade, and service name. In recent years, the e-commerce services also
build their own imitation countermeasure system. For example, Amazon provides a service
called ‘Amazon Brand Registry.” Under this system, Amazon uses information about a
brand that registered by the owner of the trademark to proactively remove suspected
infringing or inaccurate content.

This service is remarkable. And the other e-commerce service providers, perhaps
distribution companies also, will require the selling agent to secure the brand’s trademark
rights in the near future.

Now, it takes over one year on average to start an examination in Japan.
Therefore, if you consider the use of the above services, you should apply for trademark
registration early.

(Translated by TNIIP)



