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The MZ generation in Korea refers to the younger generation, now in their mid-to-
late 20s. They have distinctly different characteristics from earlier generations : the MZ
generation is not afraid to leave, and rather than consoling or worrying about their friends who
have left, they celebrate their newfound freedom and time. They are not afraid of change ; in
fact, they very much dislike the lack of change. They also dislike the modern corporate culture
that has many ideas but does not accept them quickly enough.

In this age of automation with the development of technology, the MZ generation
seems to know that their role in these times is to think and change. For them, set procedures and
formalities are merely a hindrance.

Without laying the groundwork to better utilize these traits, it is difficult to expect the
future. In fact, many companies have established programs in which they obtain ideas from new
employees, and then allow them to independently carry out the commercialization of their ideas
without the supervision of their supervisors.

Also consider the role of the Patent Office. The patent system has strict procedures
and requirements, and the JPO is the agency that examines those procedures and requirements.
Recently, however, the KIPO has been further expanding the scope of its role. One such platform,
the idea platform "Idea Road (idearo)," is considered to be an extremely suitable platform for the
current era. If a company uploads an issue, a large number of people may come up with ideas, and
if anyone uploads a variety of ideas, companies may adopt good ideas along with certain
compensation. On this platform, there are no procedures or requirements for ideas to be accepted.
Perhaps the role of patent firms and patent attorneys should also change in the future.

(Translated by TIIP)



