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When examining the relationship between "intellectual property rights" and "finance
and economy," an important starting point is to clearly separate "intellectual property" and
"intellectual property rights.” Naturally, the relationship between the two is "intellectual property"
> "intellectual property rights", and "intellectual property rights" are those rights that have arisen
or become rights with respect to a portion of "intellectual property.” Therefore, it is important to
select what kind of "intellectual property" should be designated as "intellectual property rights,”
as protecting "intellectual property" that is not worth doing so with "intellectual property rights"
does not necessarily lead directly to corporate profits.

The process will be as follows :

(1) First, a company should clearly identify and verbalize its intellectual property that strengthens
the company, and (2) it should formulate a competitive strategy on how to win the competition by
using the intellectual property as a weapon. Then, (3) the company should consider, as part of the
competitive strategy, the option of acquiring "intellectual property rights."

Conversely, acquiring "intellectual property rights" is not the only option for companies in
securing competitiveness ; rather, where many examples of success through other means
(financial power, branding, infrastructure, marketing, etc.) can be seen, it is important to
determine whether acquiring "intellectual property rights" is really beneficial for the company's
competitiveness.

Japanese companies tend to be less discerning in this respect and recklessly pursue or
acquire "intellectual property rights," resulting in poor utilization of "intellectual property." Such
tendency can be seen, for example, in a significant gap in the ratio of intellectual property to
corporate value in Japan and that in the U.S. Contradictory, ability to identify the above-
mentioned point correctly would mean the potential for significant growth. It is recommended
that the companies identify their "intellectual property" and review their competitive strategy
based on it.

(Translated by TIIP)



