122 SFIENIARRZE 5 16 555 2 5 GE&YE 29 5)

<BE>
BHRIC R 2 EC 75y b T+ —L
DA © Shopee Z il & LT

T E B R RS B ST
Filet

ATtk

EC 77 v N7+ —2ORMEEEL T, MPFEHES K OVEE 3 OWER % 5T
B IO B S ORAT 2 5 % A B & 2 S L7227 8 A, 22T,
Shopee %:iﬁ E LT, OISR A ERE &2 S ISR LE T,

1. BEGRARER

Shopee X, 2021 410 ALV, T4 T T R OFELENA U AZRERE L,
WRFEE DB R AR NGB A 7 U 73 5100k, AAfERER, @ROFK, M
T ORI R EFER . S OICUEEFESNEFICHH SN TND Z L &G
AT 2GR A L2 iude v S8 A, RERRKAERE 7 U T LTH20n
RIEHE T, AV AV EmERIET 52 &N TET, £/, Shopee (FZD T = v
TN DAV AT RERICET 20 A2 T X CHIBR L, HHBEK 280 LT
AU AT @GS E T 2 RFEF ICxE LT, Shopee (XEDT I 7 v N & —IREAYIC
RS LET,

2. Shopee E—JLR U IShopee E—I/LIERMAFRITHRE ]

ERIFEEREGEA A L, DOM—BEAFIT L CODIRGEE L, EHLGLRERT~
B4 L, AEANGER] K OAREI 72 & OEF A {75 Z & T, [Shopee £—/1 ]
~BANT DT ENTEET, [Shopee T— b ITIHEF ITx LT, IEHSLARGE,
15 D27 — V> 747, Shopee Z il 72 & 3 00)1’%&%%&L’C% UR
[Shopee E— L) THEIL LI IHEH D3 B AL Td D L38O 72454, [Shopee

E—/VIEBRRRERE ) 296V, 5 U CIEM AL PRAELSE & H LJAU_ LNTE
F 9, Shopee [ZIHEE D HFIAZZITIRE, WocH ., HEFVGIFHLZ #HT
5 EDITHEEEZTY . HHANKANL T 5 & Shopee 23 HIE T UL, IRIEHE 1T &



Journal of Towa Institute of Intellectual Property Vol.16, No.2 123

ZAT AL, KOORE L2 63, & BICIRE 250D TR TR s IS ik
D 2 {E DR HEFIEE L2 uidnn 8 A, HIANAREKANT & Shopee 723
HE I AU, Shopee IERG M & IFEH ~IKAI L, A DIV R db UG RS 2 14
FHNEELET,

3. ENEREEROEROLEA

P D AL G D L LA DNl L 7o, UL PERES DS HER (R 2
& L Cm L7o¥A . Shopee 1L — RIS ML & HE A IRIC L, 4 HEANIZA 2072
IERLRRER] (B 20, E 0 Ik, S8, Holaiek, BiPHHEE, ZERR L) %
Ty 7a— RT5 X ICREEICEM L ET, WEENGEHORGEE 7 U T T&
7elF 4L, Shopee 1L %M st # HIBR L £ 9, [Shopee E—/L | OIHEF ILHHE %
M LiATeZ LN T&E 25—, [Shopee E— V| DIELTILARW S, Shopee 140
SRR TR R > CHIE L E 3743, Shopee IZEEERESI 238 D L IE IR B 720D T
T C & 2 75 5 % WIRE LT C & 72056, Shopee IHKIR & L THRGEE ~
EET DD, HEAFITE DIENTEZ R > THERZ ZET 2 Lrd o £H A,
FE7-. Shopee DT T A N —R I — (2 LE, ESORE. UTEE, 1TE
FEBI D AR SCEIC K D EREN R WER Y | ARICH O A Me M EEHES ~ i35
ZEIERWOT, HEF AR MR T DRI 4 & BbivE T,

Z5 & £ TIZ, Shopee DA KT 2 EHIFEILLL Lo LBy °F, £F
ELTIE, EC 7Ty M 74— A0, HRIEENRN LR ATHREIC LD
WA T TR T, TR BEHER ~FEARIIZ @R 9~ 5 ) M dauid,
B PEHER T D IREEZ LV R b DI 5 N TE b L ELET,



124 SCFIENIARRZE 5 16 555 2 5 GE&Y 29 5)

< Taiwan >

Control Measures for Counterfeit Products on
E-Commerce Platforms : A Case Study of Shopee

Five Continents International Patent & Trademark Office
Attorney at Law

Fang-Yi Chu

Given the rapid growth of e-commerce platforms, it is crucial to establish control
measures to prevent the proliferation of counterfeit products on these platforms, thereby
protecting the rights of IP holders and consumers. This article uses Shopee as an example to
briefly introduce its measures for controlling counterfeit products :

1. Advanced Identity Verification

Since October 2021, Shopee has categorized products from “well-known brands” as
high-risk items. Sellers are required to provide identification documents, a bank account cover,
and a linked phone number along with proof of regular usage for verification. Sellers who fail to
pass this verification are prohibited from selling high-risk items. Shopee will remove all high-risk
category products from their store. Also, Shopee will temporarily freeze the accounts of sellers

who repeatedly violate this policy.

2. Shopee Mall and the “Shopee Mall Authenticity Guarantee Program”

Sellers with a business registration certificate and the ability to issue official receipts
can apply to become part of “Shopee Mall” by signing an authenticity guarantee, providing
procurement documentation, and inspection certificates. The “Shopee Mall” offers consumers
three main guarantees : authenticity guarantee, a 15-day appreciation period, and Shopee’s
worry-free return policy. If buyers suspect a product is counterfeit, they can return it and apply
for compensation under the “Shopee Mall Authenticity Guarantee Program.” Upon receiving the
buyer’s application, Shopee will contact both parties to provide relevant evidence. If Shopee
determines the claim is valid, the seller must accept the return and refund the buyer, compensating
up to twice the transaction amount. If the claim is invalid, Shopee will return the product to the
seller and refund the buyer’s payment.
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3. Infringement Reporting Mechanism

If Shopee receives a report from a buyer questioning a product’s origin or an
infringement report from IP rights holder, Shopee will temporarily remove the product and notify
the seller to upload valid proof of authenticity (such as invoices, orders, transaction records,
customs declarations, authorization letters, etc.) within four days. If the seller fails to pass the
verification, Shopee will delete the product. Buyers in “Shopee Mall” can apply for compensation,
while disputes involving “non-Shopee Mall” orders will be resolved through Shopee’s dispute
resolution process. However, Shopee might not have the capability to verify authenticity, and in
unclear cases, it will still remit payment to the seller. Buyers may need to seek legal recourse to
pursue their rights. Additionally, according to Shopee’s privacy policy, seller information will not
be disclosed to IP rights holders unless required by law or official judicial or administrative

requests, which may be insufficient to protect buyers and IP rights holders.

These are Shopee’s measures for controlling counterfeit products, offered for
reference. The author believes that the platform could provide more comprehensive protection for
intellectual property holders by implementing a “proactive notification to intellectual property

holders” mechanism when determining infringements or receiving buyer reports.



